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Project Team (Cont’d)



Purpose of the meeting

To bring our team partners and 
board members together to 
critically examine results of 
activities obtained during the 
year 2018 and make 
suggestions on how to improve. 



Project Goal
To facilitate development of a strong 
and vibrant organic farming industry 
in the SE through consumer 
education, market development, and 
effective educational support for 
growers, extension agents and 
integrated extension and research 
programs. 



Project Objectives
 To conduct consumer education and marketing 

research on organic produce focusing on Alabama,
 To provide organic growers with site specific 

recommendations on selected vegetable crops, 
 To develop a participatory extension and evaluation 

program to support organic food systems, and 
 To build a database for organic information for the 

benefits of organic growers in all regions of the 
nation.



Our logo



Accomplishments
 Objective 1. Conduct consumer 

education and marketing research on 
organic produce focusing on Alabama.
– A forum was organized at Tuskegee Univ. Over 

100 students attended the forum to learn about 
organic farming, marketing and economics of 
organic foods, effects of conventional agriculture 
on human health and the environment, 
environmental stewardship, pesticides and their 
residues in foods and their effects on health.



Accomplishments (Cont’d)
• - Developed surveys to obtain information on organic 

consumers, producers and market intermediaries;
• Finalized producer survey to determine where 

producers are marketing fruits and vegetables within 
Alabama and what factors inhibit their ability to 
become certified organic;

• Communicated with industry stakeholders to 
determine best avenues to acquire producer and 
market intermediary survey participation.



Accomplishments (Cont’d)
 Objective 2. To provide organic growers with 

site specific recommendations on selected 
vegetable crops, 

 - We initiated three experiments Tuskegee 
Univ., North Carolina State Univ., and MS 
State University and test performance of 
OMRI-approved organic pesticides against 
major pests in the southeast; 


